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UBISOFT® TO OPEN 20" STUDIO IN SAO PAULO, BRAZIL

Paris, FRANCE - June 24, 2008 - Today Ubisoft announced the expansion of its award-

winning development teams with the opening its first production studio in South America.

The decision to establish a studio in Sao Paulo was directly tied to the fact that the city is
the economic capital of Brazil, itself the economic leader in South America. As well as
being a cultural hotspot, with a young and creative population that has shown a passion
for new technology and media, Sao Paulo boasts the largest grouping of universities on

the continent.

The studio will open its doors in late July with a team of 20 developers and the goal of
growing to 200 team members in four years. The opening of Ubisoft Sao Paulo marks a

milestone in the group’s expansion, with development studios now on five continents.

“The cultural richness of Sao Paulo, coupled with its leading university network will bring
a unique set of fresh talent to Ubisoft’s international development community,” said
Christine Burgess-Quémard, executive director of worldwide studios at Ubisoft. “We look
forward to tapping into the exceptional talent in South America in order to continue our

global expansion.”

After an initial training period, Ubisoft Sao Paulo will work closely with other Ubisoft

studios on the development of family-oriented titles for portable and home consoles.

The studio will be headed by Bertrand Chaverot, who has four years’ experience in the
country, operating Ubisoft’s Brazilian sales subsidiary from 1999 through 2003. Most
recently he served at the company’s headquarters in Paris as managing director of the

company’s external development department for Europe, the Middle East and Asia.



For more information on opportunities with the new Sao Paulo studio, contact

jobs.brazil@ubisoft.com.

About Ubisoft

Ubisoft is a leading producer, publisher and distributor of interactive entertainment products worldwide and has
grown considerably through a strong and diversified line-up of products and partnerships. Ubisoft has offices in
27 countries and sales in 55 countries around the globe. It is committed to delivering high-quality, cutting-edge
video game titles to consumers. For the 2007-08 fiscal year Ubisoft generated sales of 928 million euros. To
learn more, please visit www.ubisoftgroup.com




